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THE ART OF SCENT



THE ART OF SCENT

“The sense of smell has an almost magical power,
he works silently, he is always active even if he does not
give any signs of his presence and, when he decides,
he awakens emotions and memories in us.
And, when we realize it,

"

we are already late, he has already kidnapped us.
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International in vision and spirit, Hic Beauty operates and produces with pride The artistic celebration of perfume and the creativity of a Maison that in a few years,
in Milan, positioning itself as a leading company in that hub of “savoir faire” with its brands, has conquered the international world of niche perfumery.

and the entrepreneurial energy that characterizes the city, the capital of the world’s

artistic perfumery.




HIC BEAUTY
MILANO

Hic Beauty creates, develops and positions brands, following
every single step of a brand'’s process, from fragrance creation, to
naming and packaging, from market positioning, to marketing and

communication.

An advanced strategy built with care that has expanded over the
years with its own brands, shareholdings and the acquisition of

licenses.
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Hic Beauty is the search for an excellent balance between the use of raw materials
of extreme quality and the most exquisite craftsmanship of MADE IN ITALY,

the perfect harmony between essence and aesthetics.
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A multisensory experience in a space

immersed in beauty.
A rare dimension of research
of artistic perfumery.
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MORESQUE

PARFUM

Moresque is the harmonious synthesis between form and content,
between aesthetics and essence. Created to dress the ancient oriental
tradition of perfumery with timeless ltalian style, Moresque is a tribute
to the splendor of the Moorish Art. It is also a hymn to the refinement of

oriental perfumes and to the “Made in Italy” know-how.

Moresque fragrance collections reflect the philosophy of Minimalism
through their design essential features: each perfume offers an
appealing contrast between the absolute rigorousness of its lines and
the richness of its details.
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Blend Oud is a refined mélange combining the knowledge
of the Arabic perfumery art that goes back millennia
with the most magical and emblematic ingredient in the
history of perfume: Oud.

Blend Oud takes its inspiration from a very ancient tradition:
that of the noble gestures of the arabic perfume masters, who
used to blend the exceptional, rare and precious, raw materials,
patiently and methodically, bringing to life a valued and
fascinating olfactory culture.
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SAINT BARTH

“l am Jacques Zolty and the fragrances | create
tell my story as a photographer, model and artist
in love with beauty and nature.”

Perfumes are a powerful means of expression.
They give depth to an image, revive a souvenir and speak a universal language.
| started creating fragrances to give my photos a tridimensional characteristic
and for my art to carry a message.
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SAINT mARTH
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NEW NOTES

EXTRAIT
DE PARFUMS

NEW NOTES IS ANEW GENERATION
OF EXTRAITS DE PARFUM WHICH TRANSCENDS
THE CODES OF PERFUMERY AND BREAKS DOWN
THE BARRIERS OF ROLE AND GENDER,
TO EXPLORE NEW OLFACTORY DIRECTIONS.



NEW. NOTES.
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NEW NOTES

NEW NOTES
MUSK COMPLEXITY

NEW NOTES

NEW
LEATHER

EXTRAIT DE PARFUM

EX1EYIlL DE bYEBENWA
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THE

HOUSE
FOUD

THE HOUSE OF OUD is the story of a friendship between
Andrea Casotti, an ltalian Master Perfumer, and Mohammed
Abu Nashi, a producer of Jakarta oud, two people who share
a passion for art, perfumes and travel, together with a sense of

beauty and their love of study.

Their ideas and inspirations have been collect from all over the
world into a single "house’. Theirs is a rather special house: it has
no walls or borders, but is open to opportunities and to visits,
furnished with knowledge, experience and the age-old art of
perfumery.












Andrea Casotti’s concept is an exciting freestyle, the personal
accumulations of a nuclear engineer who is also a visionary,
a street artist and a perfumer: a chameleon-like explorer who

employs dynamics, colours and the ingredients of his fragrance

house with talent to reproduce a vibrant synthesis of widely
different universes in every one of his creations.
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HIC BEAUTY
MILANO

Via Privata Cadore 10
20098 San Giuliano Milanese
MILANO

www.hicbeauty.com



